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antarctica2005.com
A case study for cross media communication
using Weblogs and Podcasting

Eine Weiterverbreitung und Weiterverwendung der in diesen Unterlagen enthaltenen Inhalte, über die
innerbetriebliche Verwendung hinaus, ist ohne die ausdrückliche und schriftlich erteilte Genehmigung von
Knallgrau New Media Solutions GmbH nicht gestattet. Alle Rechte vorbehalten.
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Knallgrau New Media Solutions is a
full service New Media agency with
focus on Social Software solutions.

About 25 enthusiastic people from
diverse backgrounds work on high
quality, innovative products and
solutions.

To make a difference.
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Our Portfolio
» Full Service New Media Agency
» Consulting, Application Development,

Design, Hosting
» Founded 2001
» Since 2002 Business field:

„Social Software“
» Hosting Services: twoday.net, moday.at
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Clients
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The project
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Background information

» Expedition between November 2005
and January 2006

» Team members from different nations
went unsupported to the Southpole

» Attempt to achieve a world record
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Content
» Weblog:

» chronological entries
» Rich Media: pictures, audio

» Podcast
» Integrated podcast-player
» iTunes
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Statistics
» Running from 12/2005 to 01/2006
» 44 entries
» 186 comments
» 24 podcast episodes
» Visitors total: over 31.500 (about 500 / day)
» Page Impressions total: over 150.000
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Visitors and Page Impressions  
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Visitors Page Impressions

Over 4.500 PI on average

492 visitors per day on average

The team reaches the South Pole: 

Over 50.000 PI on 28.12.2005

The team reaches the South 

Pole: Over 4.000 visitors on 

28.12.2005
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Access statistics by main countries

8%

14%

73%

5%

US

Germany

Austria

Sweden
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The value proposition
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Cross Media Coverage

» Weekly articles in „Kurier“
» Radiostastions used podcast
» Press release at the day of success
» Posts in the blogosphere
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Branding

» Intro- / Outro in podcasts
» Logo with link
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Value

Dr. Melchior User

»Sponsoring

»Findability

»Popularity

»New target group

»Attention for claim

»Cross media coverage

» Interesting, authentic
News

» Insight in an expedition
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Conclusions for PR
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Summary
» PR campaigns benefit from interactive

possibilities
» Good and interesting content attracts people
» Rich Media (Podcasts, Videocasts) are

valuable addition and are gaining popularity
really quick

» Possibilities for Cross Media Use
» Targeted communication
» Works best when tied to a person
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Answers

michael.schuster@knallgrau.at
olaf.nitz@knallgrau.at

Knallgrau New Media Solutions
Pezzlgasse 7/1
1170 Wien
http://www.knallgrau.at/


