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Overview

* Qutline of the Survey

» Key Statistics / Demographics

* Results
* Familiarity with Weblogs
= Monitoring of Weblogs / Usage of Weblogs
» Guidelines for Blogging

* Implementing Weblogs:
Limitations and Opportunities
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Aim of the survey

= to understand the spread, implementation and

usage of weblogs in public relations and
communication management in Europe

= familiarity with weblogs

= usage/monitoring of weblogs
= guidelines for weblogs

* implementation of weblogs
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Euroblog 2006: Background Information

= Duration: November 1st until December 16th 2005

» Participants: 587 PR professionals from 33 European
countries

= Method: self-recruiting online questionnaire with 25 items

= Sampling: national contact points across Europe for
distribution/dissemination of survey, self-recruiting snowball

» Statistics: SPSS analysis for univariate frequencies

= Financing: none: pro bono work by lead researchers and
national research partners

= Support/Affiliation: initiated and endorsed by Euprera
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Key Statistics / Demographics




About the participants

= 587 PR professionals from 33 European
countries

* /1% under 40 years old
= 52% male, 47% female

= 48% with academic degree in public relations/
communication management

* 39% are in senior management position
(CEO, Senior Manager with budget/personnel responsibility)

* 59% work in communication departments

(profit/not-for-profit companies)

= 81% in departments with up to 10 persons
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Familiarity with Weblogs




Familiarity and usage of weblogs

How familiar are you with weblogs? How often do you use weblogs?

totally new [ 3,9% never |GG 26,4%
sometimes || NG 36,5%
7

every week [l 9,7%

occasional reader _ 37,1% . o
more than twice a week - 9,0%

reading/commenting of weblogs

frequent user (expert) | 3 2% every (working) day [N 18.1%

writing/contributing regularly,
running own weblog

heard about them
in the media/no active part

0% 13% 27% 40% 0% 13% 27% 40%

= 2/3 of the respondents are familiar with weblogs
* 68% either write or read weblogs
» put only a third (36%) uses them weekly

n = 587
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Monitoring

of Weblogs




Monitoring and RSS Feeds

B all participants

already monitoring 27,3%

not monitoring 42.9%

plan to monitor 19,1%

visit weblogs regularly [ NNENNNEEEEE 34.2%
using search engine / RSS _ 31,3%
using monitoring service - 6,3%
O"% 15% 30% 45%

n = 587

Weblogs in Public Relations and Communication Management Blog2006
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Monitoring and RSS Feeds

.| experts
B all participants

I 69,2%
I 27,39

Bl ¢.7%

I 2,99

H 7.5%

- HNEAMA

I 55,79
I 34.2%
e /3. 7%
I | 3

N 13.9%

using monitoring service
& 8 Bl ¢.3%

already monitoring

not monitoring

plan to monitor

visit weblogs regularly

using search engine / RSS

0% 27% 53% 80%
n = 587
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What weblogs are monitored?

pressure/activist groups .3,2%

political weblog || NG |4.5%
competitor’s weblog _ 14,7%
other institutional weblog [ NEGEIEG 9.1 %
pr/communication weblog | NG 3 1,0%
journalistic weblog _ 31,7%

B all participants

thematic weblog | 0,57%

0%

15% 30%

n = 587 (all participants)
45% n = 122 (experts)
multiple answers possible

l‘E uprera
European Public Relations
Education & Research Association
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What weblogs are monitored?

N 07,9% & experts

pressure/activist groups B 32% B all participants
y4 /0

political weblog I 23,77
N | 4,5%

itors weblog 1M 46,7%
competitor’s weblog |/ S0/

ther institutional webl I 55,27
other Institutional we Og _|9’|%

- I 72, |%
pr/communication weblog B 3 | 0

. - I 65,67
journalistic weblog o R

| I ©3, 6%
e WD g e 40, 5%
' ' n = 587 (all participants)

0% 28% 57% 85% n =122 (experts)
multiple answers possible
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Summary: Usage and Monitoring

= Clear split between expert users / all participants

* Knowledge of medium weblog increases the
willingness to monitor / engage in the
blogosphere

= Expert users use tools provided by the
blogosphere (RSS feeds) to monitor their
environment, mostly weblogs In their own
vicinity.
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Usage of Weblogs /

Guidelines for Blogging




Usage of weblogs in organizations

B all participants

Do you have a weblog in your organization?

no weblog 53,7%

B running weblogs

in our own organization 19,3%
0% 18% 37% 55%
official weblog 61,9%

_what kind? project/internal weblog 49,0%

employee weblog 48,0%

executive / CEO weblog 30,0%

0% 22% 43% 65%
n=113

uprera Results of the first European Survey on wum

Weblogs in Public Relations and Communication Management Blog2006

arch Association




Authors of Weblogs / Guidelines

B running weblogs

Who runs the Weblog? external agency/freelancer [ 9,7%

internal professional [N 33,6%

named author [ ©5,5%

0% 33% 67% 100%

Do you have guidelines guidelines for official authors _ 28,3%
for blogging?
blogging policy for all employees _ 31,8%
authors are responsible for content _ 41,5%
no guideline _ 30,0%

0% 15% 30% 45%
n=113
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Implementing Weblogs:

Limitations and Opportunities




Plans to implement weblogs

B participants without weblogs

not in the immediate future 32,1%

within 6 months 26,6%

16,8%

within 12 months

0% 12% 23% 35%

= 42% of the respondents without a weblog are
planning to implement a weblog within a year

= 32% do not plan to implement a weblog

n =428
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Factors for not implementing weblogs

unclear benefits

no personnel capacity

no budget

no control of feedback

other reasons

insecure technology

31,3%

22,1%

13,8%
- B
- EEY
B o
o 2% 23% 35%

n = 587, multiple answers possible

l‘E uprera
European Public Relations
Education & Research Association
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Factors limiting the use of weblogs

B all participants

more limiting

inability to control communication content _ 2,89

integrating blogs into communication strategy _ 2,92
creating content and ideas for posts _ 2,94
reacting to feedback from the audience _ 3,13
finding the time to blog regularly _ 4,07

index scale: 1= most limiting, 5 least limiting
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Factors limiting the use of weblogs

. experts [ non-experts

more limiting

<—

R L 2,89
inability to control communication content 206

2,92

integrating blogs into communication strategy 2 43

creating content and ideas for posts

reacting to feedback from the audience

finding the time to blog regularly 3.57

index scale: 1= most limiting, 5 least limiting
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Greatest opportunities for weblogs

| N
more important W !l participants

being seen to adopt leading-edge technology _ 2,96

involving the employees _ 3,10
being read and linked by other weblogs _ 3,16
using easy-to-set-up platform (cost savings) _ 3,13
communicating directly with stakeholders (bypassing journalists) _ 3,41
reaching new audiences _ 3,56
opportunitiy for authentic, personal communication _ 3,62
fast reaction time to issues/crisis possible _ 3,77
the ability for environmental scanning / issues monitoring _ 3,77

receiving feedback by audience _ 3,93

index scale: 1= greatest opportunity, 5 = not important | y) 4

Eyonon it Weblogs in Public Relations and Communication Management Blog2006
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About EuroBlog 2006




About Euroblog 2006 and Euprera

= Euroblog 2006 is the first pan-European survey to
provide a comprehensive overview how
communication professionals are using weblogs and
for what purpose.

= The initiative is supported by EUPRERA, the
European Public Relations Education and Research
Association, a community of researchers from
universities and institutions from more than 30
countries.

=> www.euroblog2006.org
=> www.euprera.org
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Lead Researchers /| Contact Persons

= Philip Young, M.A.
University of Sunderland, United Kingdom
philip.young@sunderland.ac.uk

* Ansgar Zerfass, Dipl.-Kfm., Dr. rer. pol. habil.
MFG Baden-Wuerttemberg, Stuttgart, Germany
zerfass@mfg.de

= Swaran Sandhu, Dipl. rer. com., M. Sc.
University of Hohenheim, Stuttgart, Germany
swaran.sandhu@gmx.net
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